
1.	 Update Your Google 
Business Profile 

2.	 Execute Website 
Updates

This is your most critical step. Google 
Business Profile drives local search visibility 
more than any other single factor.

Your website needs to reflect your new 
reality across every page.
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PRO TIP

Do this update on the day you physically move, 
not before. Google may suspend profiles that 
list addresses where the business isn’t actually 
located.

Change your address immediately after 
the move

Update business hours if they’re changing

Add high-quality photos of your new 
location (interior, exterior, parking)

Verify your pin location is accurate – 
customers should be able to find your 
entrance easily

Create a post announcing the move with 
your new address

Update every mention of your old address 
(header, footer, contact page, about page)

Create a dedicated new location/contact 
page

Add a banner or popup announcing the 
move (keep it live for 3-6 months)

Update schema markup with new address 
information

Update and resubmit your XML sitemap to 
Google Search Console

Phase 1     
Digital Foundation (Do This First)
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3.	 Fix Local Citations 

4.	 Update Social Media 
Profiles 

5.	 Create Strategic 
Content (AI-Optimized) 

This is tedious but critical work. 
Inconsistent citations are ranking killers.

Every platform needs consistent 
information.

Use this move as a content opportunity 
that serves both traditional SEO and AI 
visibility.
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Update your information on major 
directories: Yelp, Yellow Pages, Better 
Business Bureau

Use a citation management tool like 
BrightLocal or Moz Local for broader 
directory updates

Don’t forget industry-specific directories 
relevant to your business

Document every citation you update – 
you’ll need this list later

Update address information on all social 
profiles (Facebook, Instagram, LinkedIn, 
etc.)

Create announcement posts on all 
platforms

Pin the announcement post on your 
primary social channels

Write a detailed blog post about the move 
(include reasons, benefits, what customers 
can expect)

Create a FAQ page addressing common 
move-related questions – this format is 
especially valuable for AI systems that 
answer user queries

Develop location-specific content for your 
new area using natural language that AI 
systems can easily understand and cite

Include structured data markup to help 
AI systems extract and present your 
information accurately

Phase 2 
Social and Content Strategy
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6.	 Execute Email Marketing 
Campaign 

7.	 Update Online 
Advertising 

8.	 Optimize for Reviews 

9.	 Audit and Update 
Backlinks 

Your email list is your owned audience – 
leverage it.

Don’t let ad spend go to waste on wrong 
location data.

Reviews mentioning your new location 
help establish local relevance quickly.

This step separates amateurs from 
professionals.

Send a well-designed email 
announcement to your entire customer 
base

Include the new address, directions, and 
any changes to operations

Consider a series of emails: 
announcement, reminder, and grand 
opening

Update all location-based Google Ads with 
new address and location targeting

Adjust social media ads for new 
geographic targeting (if necessary)

Update any location extensions in your ads

Encourage customers to leave new reviews 
mentioning the new location

Respond to all reviews, especially those 
referencing the move

Consider incentivizing reviews during the 
transition period

Identify local partners, suppliers, and 
relevant websites linking to your old 
address

Reach out with updated information and 
request link updates

Document successful updates for your 
records
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Phase 3
Paid Advertising and Technical SEO
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10.	 Revamp Location-
Based SEO Strategy

11.	 Strategic Signage

12.	 Update All Print Materials 

13.	 Leverage Local Business 
Networks 

Your keyword strategy needs to reflect 
your new reality.

Physical signage impacts digital 
discoverability more than most realize.

Consistency across all touchpoints builds 
trust and authority.

Local connections accelerate your 
establishment in the new area.
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Research and integrate location-based 
keywords for your new area

Update existing content to include new 
local terms

Create new location-specific landing pages 
if moving to a significantly different area

Install clear directional signage at your old 
location

Ensure prominent, professional signage at 
your new location

Consider temporary banners announcing 
your arrival to the new area

Update business cards, brochures, and 
marketing materials

Create announcement flyers for existing 
customers

Update any printed directories or trade 
publication listings

Inform local business associations and 
chambers of commerce about your move

Join new local business groups in your 
new area

Update your information with any trade 
organizations

Phase 4
Offline Integration (Often Overlooked But Critical)

5k.co



14.	 Generate Local Media 
Coverage

15.	 Execute Direct Mail 
Campaign

16.	 Community Engagement 
Strategy 

17.	 Plan a Strategic Grand 
Reopening 

Free publicity that also builds local 
backlinks and citations.

Sometimes old-school methods work best 
for important announcements. This isn’t 
always relevant (think e-commerce). But 
when it is, it can help.

Establishing local presence accelerates 
SEO benefits.

Turn your move into a marketing 
opportunity.
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Issue a press release to local media about 
your move

Include quotes about your commitment to 
the new community

Offer yourself as a local business expert for 
future stories

Send professionally designed postcards to 
existing customers

Include your new address, directions, and 
any special offers

Target potential customers in your new 
area with introduction mailers

Participate in local events or sponsor 
community activities

Volunteer for local causes to build 
community connections

Partner with other local businesses for 
cross-promotion

Plan an event that generates buzz and 
social media content

Invite local media, customers, and 
community leaders

Create photo opportunities that customers 
will share online
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18.	 Update Legal and Tax 
Documents 

19.	 Coordinate Supplier and 
Partner Communications 

20.	 Train Your Team

21.	 Execute Traditional Local 
Advertising

Compliance issues can impact business 
credibility and search rankings.

Smooth operations support positive 
customer experiences.

Your employees are brand ambassadors 
during the transition.

Don’t neglect traditional channels that still 
drive local awareness.
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Ensure all legal and tax documents reflect 
the new address

Update your business license and permits

Inform your insurance company and other 
service providers

Notify all suppliers and delivery services of 
the new address

Update your information with business 
partners and vendors

Ensure no service disruptions during the 
transition

Brief all employees on the move timeline 
and customer communication

Train them to proactively inform 
customers about the new location

Provide them with updated materials and 
talking points

Consider newspaper ads announcing your 
move

Explore local radio sponsorships or ads

Look into billboard or transit advertising in 
your new area

Phase 5
Administrative and Team Alignment
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